
Keyword Research Checklist for SEO
• Define your primary topic and business goal
• Identify seed keywords based on audience needs
• Use Google Autocomplete and People Also Ask
• Analyze search volume and keyword difficulty
• Determine search intent for each keyword
• Find long-tail and low-competition keywords
• Analyze competitor keyword gaps
• Group keywords by topic and intent
• Select one primary keyword per page
• Add secondary and semantic keywords naturally
• Map keywords to content types (blog, guide, landing page)
• Optimize headings (H1–H3) with keyword variations
• Create content that fully answers search queries
• Review and refresh keyword research every 3–6 months


